Table 1: Visiting Frequency

Q1. How frequently do you visit downtown Waterville?






Number Reported

% Reported

Less than once per week


128


45.55
Once or twice a week



107


38.08
Three or more times a week


46


16.37
N= 281



       n=281

            100%
Out of the 281 people that were surveyed, 45.5 percent of the people said that they visited downtown Waterville less than once per week; 38.08 percent of the people visited downtown once or twice a week and only 16.37 percent of the people visited downtown more than 3 times a week. 

Compared to the survey done in 2003, we found no difference in people visiting less that once per week. We did find that more people reported visiting downtown three or more times per week in the 2003 survey.

Table 2: Time of day
Q2: When you visit downtown Waterville, is it generally in:






Number Reported

% Reported

Morning




29



10.36
Afternoon




78



27.86
Evening




64



22.86
No specific time



109



38.93
N= 280



         n=280


            100%
Approximately 10.0% of the sample said they visit in the morning; 27.86 percent said in the afternoon; 22.86 percent said in the evening and 38.93 percent said there was no specific time that they pick to visit downtown Waterville. 
Compared to the survey conducted in 2003, we noted no significant difference in time of day people visited downtown Waterville.

Table 3: Longer Hours

Q3: Would you be more interested in shopping downtown Waterville if stores were open later in the evening?







Number Reported

% Reported

Yes






135


48.04
No






146


51.96
N= 281




         n= 281

            100%
Slightly less than half of the people said they would be more interested in shopping downtown if the stores were open later and 51.96 percent said that they wouldn’t be more interested in shopping downtown later in the evening. 
Table 4: When in downtown area

Q4: Are you more likely to visit downtown:







Number Reported

% Reported

During Weekdays




81


40.0
Holidays or weekends




40


14.39
No difference between weekdays or weekends
157


56.47
N= 281




        n=281

            100%
Forty percent of the people are more likely to go downtown during weekdays, while 14.39 percent go during weekends and holidays; 56.47 percent of the people said that it makes no difference between weekdays, weekends, or holidays.  
Compared to the survey conducted in 2003, there was no significant difference on what day people chose to visit downtown Waterville.

Table 5: What you do downtown
Q5. When you visit the downtown area, do you:







Number Reported

% Reported

Go out to eat





185
  
  
65.8    
         Shop






133


47.3
Visit professional offices



71


25.2
Go to bank





128


45.5
Personal care/grooming establishments
             58


20.6

Other






18


  6.5
N=281



        

       n=575


*
* Totals to more than 100% due to multiple responses
Approximately two-thirds of the sample reported that when they visit downtown they go out to eat; 47.3 percent said that they went to shop; 25.2 percent said that they visited professional offices; 45.5 percent said that they go downtown to go to the banks; 20.6 percent said they go to personal care places/ grooming establishments and 6.5 percent chose “other.”  Out of the 6.5 percent that chose “other,” 16 percent of those people go downtown to work; 66.6 percent said that they go to bars and 18 percent of those people visit music stores. 
Compared to the survey conducted in 2003, more people visit downtown to go out to eat in comparison to those surveyed in 2006. There were no other significant comparisons.

Table 6: Reason for going downtown

Q6: What is the primary reason for visiting/shopping downtown?






Number Reported

% Reported

None





 28



10.0
Shop 





59



21.0
Eat 





79



28.1
Bank 





31



11.0
Convenient 




42



15.0
Work 





5



  1.8
Bars 





16



  6.0
Doctor 




5



  1.8
Atmosphere 




15



  6.0
Errands 




10



  4.0
Haircut 




12



  4.0
Contribute to local business 


3



  1.0
Doesn’t visit downtown


 3



  1.0
Service 




3



  1.0
Other 





5



  1.8
N=281




      n=316


*
* Totals to more than 100% due to multiple responses

Out of the 281 people that were surveyed there were 316 different responses regarding the primary reason for visiting/shopping downtown; many of the respondents reported more than one reason. The most frequently reported reasons were to shop and to go out to eat.

Table 7: Why you don’t go downtown

Q7: Are there reasons you don’t enjoy visiting/ shopping downtown?






Number Reported

% Reported

Traffic 




48



17.0
None 





93



33.0
Nothing there




 40



14.0
Landscape/looks 



20



  7.0
Parking 




48



17.0
One way streets 



4



  1.5

High prices 




4



  1.5

Stores not open late 



3



  1.3

Inconvenient 




11



  4.0
Other 





12



  4.0
N=281




      n=283



*
* Totals to more than 100% due to multiple responses

Responses to this question were in ten different categories. Seventeen percent of the sample said it was because of the traffic; 33 percent said there was “no reason;” 14 percent said there is “nothing there;” 7 percent said because of the looks/landscaping of downtown; 17 percent said because of the parking; 1.5 percent said because of the one way streets; 1.5 also said because of the high prices; 1.3 percent said because stores are not open late; 4 percent said because it was inconvenient and 4 percent said that there were “other” reasons.
Compared to the survey conducted in 2003 there was a significant difference in the  response to this question.
Table 8: Improvements
Q8: have you noted any improvements in the past three years in the downtown Waterville area?






Number Reported

% Reported

Yes





74



26.33
No





207



73.67
N=281




       n= 281


        *
*Totals to more than 100% due to multiple responses

Approximately three-quarters of the sample reported that they have not noticed any improvements. Of the 26.33 percent that said they have noticed improvements, 6.7 percent said that there have been more events; 5.4 percent said they were unsure but they have noticed improvements; 17.5 percent have seen more restaurants come in; 14.8 percent said it was cleaner; 14.8 percent said more stores; 13.5 percent said “other;” 19 percent said appearance and 4 percent said the improvement on the streets.  
Table 9: Feedback for improvements

Q9: Specifically, what would you suggest to improve the appearance of downtown Waterville?






Number Reported

% Reported

Get rid of statue 



28



 10.0
Landscaping




 56



 20.0
More stores




 41



 14.6
Unsure 




21



   7.5
Other





 48



 17.1
Parking 




25



   9.0
Clean up 




22



   7.8
Sidewalks 




4



   1.4
Improve intersections 



3



   1.0
Improve road quality



 6



   2.1
Add color 




19



   6.8
N=281




     n=279


           100%
Out of the 281 people that responded to the survey, there were 279 responses to what improvements could be made to the downtown area.  There was a wide range of responses: 10 percent of the people said that the statue should be removed; 20 percent said improve the landscape; 14.6 percent said there should be more stores; 7.5 percent said that they were unsure; 17.1 percent said “other”, most of which indicated there was nothing they perceived needed to be improved; 9 percent said more parking; 7.8 percent the area should be cleaned up more often; 1.4 percent said the sidewalks need improvement; 1 percent said the intersections need improvement; 2.1 percent said improve the roads and 6.8 percent there needs to be more color to make the downtown area look better.  

Table 10: Lack of products downtown

Q10:  Are there any products/services that you have to travel away from Waterville to purchase?





Number Reported

% Reported

Yes





105


37.50
No





175


62.50
N=281



                     n=280

            100 %
Slightly more than one-third of the sample said they had to travel away from Waterville to purchase products. Of the 37.5 percent of the people that had to travel away to purchase products; 12.3 percent said that they had to travel away to go to doctor offices; 25.7 percent said they traveled away for clothing; 4.7 percent said restaurants; 4.7 percent said furniture and appliances; 18 percent were unsure and 9.5 percent said “other.”
Compared to the survey conducted in 2003, 20% more respondents selected “no,” they don’t have to travel away from Waterville for products or services.

Table 11: More stores

Q11: Do you think there should be more stores downtown?





Number Reported

% Reported

Yes (If yes, which stores)

162


       57.65


No




119


       42.35

N=281



       n=281


       100%





Number Reported

% Reported

Men’s clothing 


122



75.3


Women’s clothing


110



68.0



Children’s clothing


62



38.2                Grocery Store



50



30.0



Other




31



19.0
N=281



     n=375



*
* Totals to more than 100% due to multiple responses

Slightly more than one-half of the sample reported said there should be more stores down town and 42.35 percent that there should not.  Of the 57.65 percent that responded “yes” to more stores, 75.3 percent said there should be more men’s clothing stores; 68 percent said more women’s clothing stores; 38.2 percent said children’s clothing; 30 percent said a grocery store and 19 percent chose “other”.  Of the 19 percent that chose “other,” 54.8 percent of those people said more discount clothing stores; 22 percent said more bookstores and 22 percent said “other stores should be put in.”  

Table 12: Is downtown better for economy

Q12: Do you perceive that the local economy is better served by downtown businesses or small chains and “big box” stores?






Number Reported

% Reported

Down town




97


    34.8
Mall chains and big box stores

182


    65.2
N=281




         n=279


    100%
Out of the 279 people that answered this question, 34.77 percent said that the local economy is better served by the downtown, while 65.23 percent said that the local economy is better served by malls and big box stores.
Compared to the survey conducted in 2003, in 2006, 13% more respondents felt that downtown Waterville is better served by mall chains and big box stores.

Table 13: Comparing with surrounding towns

Q13: How does Waterville’ downtown area compare with the downtowns in other Maine cities?






Number Reported

% Reported

Waterville is worse



48

 

17.14
Waterville is same



183



65.36
Waterville is better



49



17.50
N=281




      n=280



100%
Out of the 280 people that answered this question, 17.14 percent said that Waterville’s downtown area is worse than other downtowns in other Maine cities, while 65.36 percent said that Waterville is the same as other cities and 17.5 percent said that Waterville is better.  
Compared to the survey conducted in 2003, in 2006 the number of respondents who reported Waterville is the same, increased by 14%, and those that perceive Waterville is better, decreased by 16%.

Table 14: Housing developments
Q14: Would the downtown benefit from the addition of more residential development, such as apartments and condos?






Number Reported

% Reported

Yes





136



48.40
No





 50



17.79
Not sure




 95



33.81
N= 281



          n=281


            100%
Approximately one-half of the sample reported that, the downtown could benefit more if there was an addition of more condos or apartments; 17.79 percent said that the downtown area would not benefit and 33.8 percent of the people were “not sure.” 
Compared to the survey conducted in 2003, in 2006, 12% more respondents felt that residential development would benefit downtown Waterville. 

Table 15: Move to area

Q15: Would you consider moving to the downtown Waterville area if attractive apartments and condos were available to rent or buy?






Number Reported

% Reported

Yes





61



21.71
No





100



35.59
Not sure




120



42.70
N=281




          n=281


            100%
Approximately less than one-quarter of the respondents said that they would consider moving to the downtown area if there were apartments available to rent or buy; 35.6 percent of the people said that they would not be interested and 42.7 percent of the people were unsure.  
Table 16: Reasons for going to malls
Q16: Why do you shop at malls, “big box stores”?






Number Reported

% Reported

Lower prices




190



67.6
Larger selection



173



61.5
More stores in area



96



34.1
Mall atmosphere



28



10.0
All-indoor shopping



42



15.0
Other





6



  2.0
N=281








             *
* Totals to more than 100% due to multiple responses

Approximately two-thirds said they shopped at malls and big box stores because of lower prices; 61.5 percent because of larger selection; 34.1 percent because of more stores in area; 10 percent said because of the mall atmosphere; 15 percent said because of the all- indoor shopping and 2 percent said “other” 
Compared to the survey conducted in 2003, in 2006 more respondents felt that lower prices and larger selections were of significant value when choosing to shop at malls.

Table 17: Travel to shop

Q17: Do you shop in Portland. Freeport. Or Bangor?





Number Reported

% Reported

Portland

Frequently



17



  6.05

Sometimes



87



30.96



Rarely




128



45.55
Never




49



17.44
N= 281


        n=281


            100%
Freeport

Frequently



10



  3.56
Sometimes



70



24.91
Rarely




147



52.31
Never




54



19.22
N=281


                    n=281


            100%
Bangor

Frequently



7



  2.49
Sometimes



102



36.30
Rarely




118



41.99
Never




54



19.22
N=281


                     n=281


            100%
Approximately one half of the sample reported, for all three locations, that they “rarely” shop there. Portland was a destination that respondents reported visiting more frequently than either Freeport or Bangor, but the difference was not significant. Approximately one-fifth of the sample reported “never” visiting these three cities.

Table 18: Shop at the Marketplace
Q18: How often do you shop at the Marketplace in Augusta?





Number Reported 

% Reported

Frequently



80



28.47
Sometimes



165



58.72
Rarely




28



  9.96
Never




8



  2.85
N=281



      n= 281


            100%
Out of the 281 people surveyed, 28.47 said they frequently shop at the Marketplace in Augusta; 58.72 percent said they shop there “sometimes;” 9.96 percent said rarely, and 2.85 percent said “never.”  

Table 19: Age
Q19: Into which age group do you fall?





Number Reported

% Reported

15-18




3



  1.07
19-25




56



20.00
26-35




70



25.00
36-45




70



25.00
46-55




50



20.00
56-65




23



  8.21
66+




8



  2.86
N=281



        n=281


            100%
Fifty percent of the sample reported that there age to between 26-45; 21.0 percent are between the ages of 19-25 or 46-55.

Compared to the survey conducted in 2003, in 2006 the most notable difference is in respondents between the ages of 15-18, which decreased by 5%.

Table 20: Income

Q20: Which of the following best describes your household income this current year?






Number Reported

% Reported

$35,000 or less



68



33.17
$35,001 to $55,000



75



36.59
$55,001 to $75,000



49



23.90
$75,001 to $100,000



10



  4.88
$100,000+




3



  1.46
N=281




       n= 205


            100%
Out of the 281 people surveyed, 205 answered the question regarding their annual household income.  Approximately one-third of the respondents (33 percent) have annual household incomes of $35,000 or less; 36.6 percent of the people had incomes of $35,001 to $55,000; 24 percent had incomes of $55,001 to $75,000; 4.9 percent had annual incomes of $75,001 to $100,000; slightly over 1 percent have an annual household income of over $100,000.
Compared to the survey conducted in 2003, in 2006 the answers were all relatively the same. The only difference was regarding respondents who made more than $100,000, because that was a new category added to this survey.

Table 21: Education
Q21: Which is the highest level education you have completed?





Number Reported

% Reported

12th grade or less


3



  1.08
High school graduate or GED

61



21.86
Some college but no degree

90



32.26
Associates degree


70



25.09
Bachelor’s degree


50



17.92
Master’s degree


4



  1.43
Doctorial or professional degree
1



   .36
N=281



        n=279


            100%
Slightly less than one-fifth of the sample reported having a college or graduate degree. The majority of the sample (approximately 57%) have “some” college or an associate’s degree.

Compared to the survey conducted in 2003, in 2006 there was a 10% increase in respondents who had received an associate’s degree. 

Table 22: Town

Q22: What town do you live in?





Number Reported

% Reported

Waterville 



101



36.0
Sidney 



21



  7.0
Winslow 



43



15.3

Oakland 



27



  9.6

Benton 



8



  3.0


Vassalboro


           21



  7.0
Clinton 



9



  3.2
Fairfield 



17



  6.0
Gardiner



3



  1.0
Augusta 



10



  3.5
China 




11



  4.0
Belgrade 



4



  1.0
Other




6



  2.1

N=281



  n=281


             100% 
Of the 281 people surveyed, 36 percent of the people were from Waterville; 15.3 percent from Winslow and 9.6 percent from Oakland.  The other 39.1 percent were spread out through surrounding towns as seen above.  

Compared to the survey conducted in 2003, in 2006 there was no significant difference in where respondents live.

Table 23: Rent or Own

Q23: Do you rent or home?





Number Reported

% Reported

Rent 




141



51.46
Own




133



48.54
N=281



        n=274


            100%
The number of respondents who rent or own their own homes was approximately evenly divided.

Table 24: How long lived in area
Q24: How many years have you lived in the Waterville area or Mid Maine Region?





Number Reported

% Reported

0-5




50



17.79
6-10




50



17.79
11-15




39



13.88
16-20




53



18.86

21+




89



31.67
N=281



       n=281


            100%
Out of the 281 people surveyed, 17.79 percent said they have lived in the Waterville area or Mid Maine Region 0-5 years; 17.79 percent said 6-10 years; 13.88 percent 11-15 years; 18.86 percent have lived in the area 16-20 years and 31.67 percent have lived in the area at least 21 years.  
Compared to the survey conducted in 2003, in 2006 there was no significant difference in the sample regarding how many years people have lived in the mid-Maine region.

